
alumni who can demonstrate the value of their language learning are 
very powerful. Get those personal stories out through the media; it is 
very immediate and very real.”

Language clubs not only promote camaraderie among students 
who are studying a language as part of a common goal but can also 
provide students with opportunities to demonstrate what they are 
learning by creating activities and events that can be shown to the 
community or to which the community can be invited. According to 
Sherf, “An ‘International Week’ can take place in which some kind 
of demonstration is presented to the community or inter-level within 
the district or you can request guest speakers from the community to 
talk about the use of foreign language in careers or travel. The bond 

that is created back-and-forth between the language department and 
the community really helps to spread the news.”

Nelson also encourages language departments to reach out to 
local businesses since they  can be powerful allies for advocacy when 
planning events for the community.  The business may provide mon-
etary support as a sponsor for the event and promote attendance to 
their customers and in turn the business gets exposure to the public 
by advertising at the event. Some businesses might also have a con-
nection to the native country and they can provide cultural insight 
through the products and/or services they offer. Students could 
partner with the company for a field trip or invite a representative to 
class to explain their association with the country. These experiences, 

See how many of these great suggestions you can incorporate into your own marketing efforts.  
It's not as hard as you think and can pay off with great dividends.

Kathleen Condray:

•	 If you can write good copy, newsletter 
editors are always looking for things 
to write about—just send them a para-
graph and be sure to include photos. 

•	 Try to get out a press release about 
once a month. Send it to your ad-
ministration and counselors at your 
school, PTA newsletter, local newspa-
pers, and other media.

•	 Get yourself in the newspaper as 
much as possible because that’s what 
the school board, parents, and voters 
are reading.

•	 Be on the lookout for ways to create 
marketing materials such as flyers, 
posters, and banners using free or 
budget-friendly online resources.

Jess Duran:

•	 Involve students. If they are excited 
about learning the language, they will 
enjoy sharing what they’ve learned. 
Your class must be interesting enough 
for them to be motivated to take it to 
the community.

•	 Make some noise on campus to gener-
ate excitement. Use competitions, 
games, props, etc. Other students will 
ask about them and what class the 
students are from. 

Alexander Ganz:

•	 Keep your website up-to-date, cur-
rent, and interesting. Content is king. 
Think of your website as your hub for 
everything else.

•	 Give the power of marketing to stu-
dents. If students produce and update 
the content (such as on Facebook), 
then they share parts of themselves, 
which really works.

Carl-Martin Nelson:

•	 Don’t talk strictly about language, but 
also about 21st century skills.

•	 Reach out to local businesses to create 
partnerships within the community 
that will promote events and help get 
the public invested in your program.

•	 Stress the potential benefits of how 
learning a language can have a dra-
matic impact on students’ futures by 
having alumni tell of their real-world 
experiences with the language and 
how it has affected their lives.

Lynn Sessler:

•	 Have a clear vision: What do you want 
your students to know and be able to 
do? Have a plan for getting the kids 
out and demonstrating their language 
skills and cultural knowledge to their 
families and community.

•	 To fight budget cuts, look for outside 
resources when you can. There is 
grant money available if you’re willing 
to look for it.

•	 Do not compete with other languages 
but instead cooperate as a united 
front. Support their special events and 
programs.

•	 Pay attention to trends and use what-
ever language is most advantageous 
at that time or in the situation that is 
going to get you the most press.

Nicole Sherf:

•	 Develop a solid mission statement and 
strategic plan in which you envision 
how you want to grow.

•	 Move away from teaching about the 
language and really begin teach-
ing within the language and getting 
students excited about learning about 
the new culture and interdisciplinary 
connections that can be made. 

•	 Make sure that you or a member of 
your language department is on every 
school-wide committee including the 
hiring committee, strategic plan com-
mittee, and accreditation committee.

How to Market Your Language Program

Marketing 101: Best Ideas in Brief
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How Press Releases Work
money.howstuffworks.com/business-communications/how-press-releases-work1.htm

What is a Press Release?
A press release is a short, compelling news story written by a public relations professional and sent to targeted
members of the media. The goal of a press release is to pique the interest of a journalist or publication. The
press release should contain all the essential information (who? what? where? when? how? and most
importantly why?) for the journalist to easily produce his own story.

The Small Business Encyclopedia defines press releases -- also known as news releases -- as "brief, printed
statements that outline the major facts of a news story in journalistic style" [source: Answers.com]. A press
release should read like a news story, written in third-person, citing quotes and sources and containing
standard press release information.

The standard press release begins with contact information, mostly likely the name, phone number and e-mail
address of the person who wrote the release. Then comes the headline, arguably the most important four or
five words in the whole press release. The headline will be what the journalist reads first. If it's not intriguing,
newsworthy and unique, he'll read no further.

Below the headline often comes a brief, one-line summary of the press release [source: PR Leap Blog].  Like the
headline, the summary should draw the reader in quickly and motivate them to learn more.

Since a press release is supposed to look and feel like a story in a newspaper, it's important to include a
location and date stamp at the beginning of the first paragraph. Something like, "Palo Alto, CA - February 5,
2007." Like a standard news story, the first sentence, or lede, should summarize the main news of the press
release in 25 words or less [source: Concept Marketing Group]. 

The rest of the body of the press release should answer all of the questions a journalist might have about the
product, service or event that you're announcing. Although a press release is a public relations tool, it should
not read as overly promotional [source: Concept Marketing Group].  If it sounds too much like a sales pitch, it
will lose credibility in the eyes of the journalist.

Press releases typically end with a short description of the company or organization that's issuing the release,
along with a call to action. The call to action could be to participate in the event being promoted, to take a test
drive of the product, or simply to find out more by contacting the author of the press release [source: PR Leap
Blog].

1/1
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e y

ou
 

us
e t

he
 la

ng
ua

ge
, t

he
 m

or
e fl

 u
en

t y
ou

 w
ill

 b
ec

om
e. 

Ev
en

 
a l

itt
le 

fl u
en

cy
, s

uc
h 

as
 fa

cil
ity

 w
ith

 gr
ee

tin
gs

 an
d 

ot
he

r 
so

cia
l f

or
m

ul
as

, w
ill

 go
 a 

lo
ng

 w
ay

 to
wa

rd
 m

ak
in

g p
eo

pl
e 

fee
l t

ha
t y

ou
 ar

e i
nt

er
es

te
d 

in
 m

ee
tin

g t
he

m
 o

n 
th

eir
 o

wn
 

gr
ou

nd
.

W
h

a
t 

La
n

g
u

a
g

e
 

S
h

o
u

ld
 I

 S
tu

d
y
?

Th 
e a

ns
we

r t
o 

th
is 

qu
es

tio
n 

de
pe

nd
s o

n 
yo

ur
 p

er
so

na
l 

go
als

, b
ut

 w
he

th
er

 yo
u 

th
in

k 
of

 la
ng

ua
ge

s p
rim

ar
ily

 
fo

r c
ar

ee
r e

nh
an

ce
m

en
t o

r f
or

 p
er

so
na

l, 
cu

ltu
ra

l, 
an

d 
in

te
lle

ct
ua

l e
nr

ich
m

en
t, 

an
y 

lan
gu

ag
e i

s a
 re

wa
rd

in
g 

ch
oi

ce
. I

f y
ou

r o
bj

ec
tiv

e i
s i

nt
er

na
tio

na
l b

us
in

es
s, 

yo
u 

ca
n 

fi n
d 

ou
t w

hi
ch

 co
un

tri
es

 ar
e n

ow
 o

r m
ay

 b
ec

om
e  

tra
di

ng
 p

ar
tn

er
s o

f t
he

 U
ni

te
d 

St
at

es
 an

d 
C

an
ad

a. 
If 

yo
u 

wa
nt

 ad
ve

nt
ur

e, 
yo

u 
co

ul
d 

pi
ck

 a 
lan

gu
ag

e f
ro

m
 a 

pa
rt 

of
 

th
e w

or
ld

 w
he

re
 yo

u 
wo

ul
d 

lik
e t

o 
tra

ve
l. 

O
r i

f y
ou

 w
an

t 
to

 g
o 

ba
ck

 to
 yo

ur
 ro

ot
s, 

yo
u 

co
ul

d 
lea

rn
 ab

ou
t y

ou
r 

gr
an

dp
ar

en
ts 

or
 th

eir
 p

ar
en

ts 
by

 ac
qu

iri
ng

 o
r a

dd
in

g 
to

 
yo

ur
 k

no
wl

ed
ge

 o
f t

he
ir 

lan
gu

ag
e, 

th
eir

 cu
ltu

re
, a

nd
 th

eir
 

wo
rld

. E
ve

ry
 la

ng
ua

ge
 h

as
 so

m
et

hi
ng

 to
 sa

y 
to

 yo
u,

 an
d 

yo
u 

ha
ve

 so
m

et
hi

ng
 to

 sa
y 

in
 ev

er
y 

lan
gu

ag
e.

A
 L

if
e
-E

n
ri

ch
in

g
 E

x
p

e
ri

e
n

ce
Pe

rh
ap

s t
he

 g
re

at
es

t b
en

efi 
t o

f l
an

gu
ag

e s
tu

dy
 is

 an
 

ex
pa

nd
ed

 u
nd

er
sta

nd
in

g 
of

 d
iv

er
se

, c
ul

tu
ra

lly
 ro

ot
ed

 
at

tit
ud

es
 an

d 
be

ha
vi

or
s. 

W
e c

an
no

t b
eg

in
 to

 im
ag

in
e 

ho
w 

m
uc

h 
et

hn
ic 

an
d 

cu
ltu

ra
l v

alu
es

 d
iff 

er
 u

nt
il 

we
 

ga
in

 ac
ce

ss 
fro

m
 th

e i
ns

id
e, 

th
ro

ug
h 

lan
gu

ag
e. 

La
ng

ua
ge

 
pr

es
er

ve
s t

he
 h

ist
or

y 
an

d 
tra

di
tio

ns
 o

f a
 p

eo
pl

e, 
th

ro
ug

h 
sp

ea
ke

rs’
 co

m
m

on
 u

nd
er

sta
nd

in
g 

of
 th

e m
ea

ni
ng

s o
f 

wo
rd

s, 
ex

pr
es

sio
ns

, a
nd

 te
xt

s. 
O

nl
y 

on
 a 

fo
un

da
tio

n 
of

 
su

ch
 in

sid
er

 k
no

wl
ed

ge
 ca

n 
cu

ltu
ra

l u
nd

er
sta

nd
in

g 
be

 
ac

hi
ev

ed
.

St
ud

yi
ng

 ev
en

 o
ne

 la
ng

ua
ge

 w
ill

 d
ra

m
at

ica
lly

 in
cr

ea
se

 
yo

ur
 se

ns
iti

vi
ty

 to
 li

ng
ui

sti
c a

nd
 cu

ltu
ra

l d
iff 

er
en

ce
; i

t 
wi

ll 
m

ak
e y

ou
 m

or
e a

wa
re

 o
f h

ow
 y

ou
 u

se
 y

ou
r o

wn
 

lan
gu

ag
e a

s w
ell

. M
an

y 
pe

op
le 

wh
o 

stu
dy

 la
ng

ua
ge

s 
an

d 
cu

ltu
re

s a
re

 su
rp

ris
ed

 to
 fi 

nd
 th

e e
xp

er
ien

ce
 

tra
ns

fo
rm

at
iv

e. 
St

ud
en

ts 
of

 la
ng

ua
ge

 d
isc

ov
er

 w
ay

s o
f 

se
ein

g 
th

e w
or

ld
 th

at
 th

ey
 d

id
 n

ot
 su

sp
ec

t. 
Fo

r s
om

e, 
de

ve
lo

pi
ng

 k
no

wl
ed

ge
 o

f a
 se

co
nd

 la
ng

ua
ge

 an
d 

cu
ltu

re
 

is 
lik

e e
xp

an
di

ng
 o

ne
’s 

pe
rso

na
lit

y, 
ac

qu
iri

ng
 o

pt
io

ns
 

th
at

 ar
e b

ot
h 

en
ric

hi
ng

 an
d 

lib
er

at
in

g.
 S

om
e s

tu
de

nt
s 

fi n
d 

pa
rti

cu
lar

 sa
tis

fa
ct

io
n 

in
 re

ad
in

g 
te

xt
s a

nd
 h

ea
rin

g 
sto

rie
s i

n 
th

e o
rig

in
al 

lan
gu

ag
e, 

in
 ex

pe
rie

nc
in

g 
au

th
or

s 
in

 th
eir

 o
wn

 vo
ice

s. 
O

th
er

s g
ain

 a 
se

ns
e o

f a
ch

iev
em

en
t 

fro
m

 b
ein

g 
ab

le 
to

 p
ar

tic
ip

at
e m

or
e f

ul
ly

 in
 n

at
io

na
l a

nd
 

in
te

rn
at

io
na

l p
ol

iti
cs

 an
d 

ev
en

ts.

Sp
ec

ial
 p

lea
su

re
 ca

n 
be

 fo
un

d 
in

 g
re

at
er

 ac
ce

ss 
to

 fo
re

ig
n 

fi l
m

s, 
m

us
ic,

 an
d 

th
e a

rts
. E

ve
n 

if 
yo

ur
 k

no
wl

ed
ge

 o
f a

 
lan

gu
ag

e i
s n

ot
 ex

te
ns

iv
e, 

yo
u 

wi
ll 

fi n
d 

th
at

 y
ou

 en
jo

y 
m

or
e w

he
n 

yo
u 

un
de

rst
an

d 
m

ea
ni

ng
 in

 th
e o

rig
in

al;
 

kn
ow

in
g 

ab
ou

t c
ul

tu
ra

l c
on

te
xt

 w
ill

 g
iv

e y
ou

 g
re

at
er

 
ac

ce
ss 

to
 w

ha
t i

s c
om

m
un

ica
te

d 
by

 in
to

na
tio

n,
 b

od
y 

lan
gu

ag
e, 

or
 p

hr
as

in
g.

 Th
 i

s a
cc

es
s w

ill
 en

ric
h 

yo
ur

 tr
av

el 
to

 o
th

er
 co

un
tri

es
, a

s y
ou

 ar
e a

bl
e t

o 
in

te
rp

re
t m

ea
ni

ng
s 

in
 w

or
ds

 an
d 

be
ha

vi
or

s s
im

ila
r t

o 
or

 u
nl

ik
e y

ou
r o

wn
.

W
hi

le 
yo

u 
ga

in
 an

 ap
pr

ec
iat

io
n 

fo
r t

he
 w

or
ld

 o
ut

sid
e 

yo
ur

 o
wn

, c
on

ta
ct

 w
ith

 o
th

er
 cu

ltu
re

s w
ill

 g
iv

e y
ou

 
ne

w 
pe

rsp
ec

tiv
es

 o
n 

yo
ur

 o
wn

 la
ng

ua
ge

, c
ul

tu
re

, a
nd

 
so

cie
ty.

 Th
 e

 co
m

pa
ris

on
s t

ha
t y

ou
 ca

n 
m

ak
e b

et
we

en
 

yo
ur

 la
ng

ua
ge

 an
d 

th
e o

ne
 y

ou
 le

ar
n 

wi
ll 

lea
d 

to
 a 

gr
ea

te
r 

un
de

rst
an

di
ng

 o
f t

he
 n

at
ur

e o
f l

an
gu

ag
e i

tse
lf.

 If
 y

ou
 

alr
ea

dy
 sp

ea
k 

a l
an

gu
ag

e o
th

er
 th

an
 E

ng
lis

h 
at

 h
om

e, 
yo

u 
ca

n 
stu

dy
 it

 at
 an

 in
te

rm
ed

iat
e o

r a
dv

an
ce

d 
lev

el 
in

 co
lle

ge
. K

no
wi

ng
 tw

o 
lan

gu
ag

es
 w

ill
 g

iv
e y

ou
 a 

re
al 

ad
va

nt
ag

e i
n 

sta
rti

ng
 a 

th
ird

 at
 th

e c
ol

leg
e l

ev
el.

W
h

a
t 

to
 E

x
p

e
ct

 f
ro

m
 C

o
ll
e
g

e
 

La
n

g
u

a
g

e
 S

tu
d

ie
s

Al
th

ou
gh

 y
ou

r p
ro

gr
es

s m
ay

 n
ot

 al
wa

ys
 se

em
 fa

st,
 

ea
ch

 st
ep

 is
 si

gn
ifi 

ca
nt

. R
em

em
be

r, 
lan

gu
ag

es
 ar

e n
ot

 
lea

rn
ed

 al
l a

t o
nc

e: 
yo

ur
 sp

ea
ki

ng
, r

ea
di

ng
, l

ist
en

in
g,

 
an

d 
wr

iti
ng

 w
ill

 im
pr

ov
e a

t d
iff 

er
en

t r
at

es
 an

d 
wi

ll 
de

pe
nd

 o
n 

wh
at

 ta
sk

s y
ou

 ar
e l

ea
rn

in
g 

to
 ac

co
m

pl
ish

. 
M

an
y 

co
lle

ge
 p

ro
gr

am
s a

re
 ad

op
tin

g 
in

no
va

tiv
e w

ay
s 

of
 te

ac
hi

ng
 la

ng
ua

ge
 th

at
 in

vo
lve

 th
e u

se
 o

f c
om

pu
te

rs 
an

d 
th

e I
nt

er
ne

t a
nd

 in
vo

lve
 m

ak
in

g 
co

nn
ec

tio
ns

 w
ith

 
stu

de
nt

s i
n 

ot
he

r c
ou

nt
rie

s. 
Yo

u 
m

ig
ht

 b
e i

nt
er

ac
tin

g 
wi

th
 a 

W
eb

 si
te

, a
na

ly
zin

g 
cu

rre
nt

 ev
en

ts 
th

ro
ug

h 
th

e 
ne

ws
pa

pe
r o

f a
no

th
er

 co
un

try
, w

at
ch

in
g 

an
d 

di
sc

us
sin

g 
a fi

 lm
, p

er
fo

rm
in

g 
in

 a 
pl

ay
, l

ist
en

in
g 

to
 th

e r
ad

io
, 

re
ad

in
g 

or
 w

rit
in

g 
ab

ou
t a

 li
te

ra
ry

 te
xt

, o
r d

eb
at

in
g 

or
 

ch
at

tin
g 

by
 e-

m
ail

 w
ith

 a 
stu

de
nt

 in
 a 

sc
ho

ol
 in

 an
ot

he
r 

co
un

try
. Y

ou
 m

ay
 b

e a
bl

e t
o 

us
e y

ou
r l

an
gu

ag
e i

n 
co

ur
se

s 
su

ch
 as

 h
ist

or
y, 

ec
on

om
ics

, b
io

lo
gy

, o
r b

us
in

es
s. 

Yo
u 

m
ay

 b
ec

om
e i

nv
ol

ve
d 

in
 a 

re
se

ar
ch

 p
ro

jec
t w

ith
 y

ou
r 

pr
of

es
so

rs 
in

 w
hi

ch
 y

ou
 u

se
 m

at
er

ial
s i

n 
th

e l
an

gu
ag

e y
ou

 
ar

e s
tu

dy
in

g.
 Th

 e
 d

eg
re

e o
f y

ou
r s

uc
ce

ss 
wi

ll 
de

pe
nd

 o
n 

yo
ur

 m
ot

iv
at

io
n 

an
d 

ha
rd

 w
or

k.
 In

 ad
di

tio
n,

 y
ou

 w
ill

 b
e 

lea
rn

in
g 

ho
w 

to
 le

ar
n 

a l
an

gu
ag

e; 
wi

th
 th

at
 ab

ili
ty,

 y
ou

r 
ne

xt
 o

ne
 w

ill
 b

e e
as

ier
.

Li
v
in

g
 t

h
e
 L

a
n

g
u

a
g

e
: 

S
tu

d
y
 A

b
ro

a
d

, 
In

te
rn

sh
ip

s 
A

b
ro

a
d

 
a
n

d
 i
n

 t
h

e
 L

o
ca

l 
C

o
m

m
u

n
it

y
St

ud
en

ts 
wh

o 
go

 a
br

oa
d 

en
lar

ge
 th

eir
 o

pp
or

tu
ni

ty
 to

 
ex

pe
rie

nc
e l

an
gu

ag
e a

nd
 cu

ltu
re

 fi
rst

ha
nd

. Y
ou

 m
ig

ht
 

ha
ve

 th
e c

ha
nc

e t
o 

di
sc

us
s F

re
nc

h 
cin

em
a 

wi
th

 a 
Fr

en
ch

 
fi l

m
 st

ud
en

t a
t L

a 
C

in
ém

at
hè

qu
e F

ra
n ç

ais
e i

n 
Pa

ris
, 

lea
rn

 a
bo

ut
 th

e h
ist

or
y 

of
 th

e C
hi

ne
se

 em
pi

re
 o

n 
a 

vi
sit

 
to

 B
eij

in
g,

 o
bs

er
ve

 th
e D

ay
 o

f t
he

 D
ea

d 
wi

th
 y

ou
r p

ee
rs 

in
 M

ex
ico

 C
ity

, o
r j

us
t t

alk
 a

bo
ut

 ev
er

yd
ay

 li
fe

 in
 th

e 
lan

gu
ag

e o
f y

ou
r h

os
t  c

ou
nt

ry
 w

ith
 th

e f
am

ily
 w

he
re

 y
ou

 
liv

e o
r w

ith
 n

ew
 fr

ien
ds

.
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